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ETNIA BARCELONA
Heritage and Modernity — ETNIA BARCELO
of blending cultural heritage with modern crafts

collection pays tribute to three gererations of e

while drawing inspiration from Barcelona’s vibrant ¢

With earthy tones and flowing lines reminiscent of Ca

nism, these frames merge bold design with the highest

materials, such as Mazzucchelli acetate and Barberini mi enses.
This commitment to fusing tradition with innovation resonates \/\_(ith a
global shift toward timeless designs that tell a story. As an indepen-
dent eyewear powerhouse, ETNIA BARCELONA continues to lead with
collections that encapsulate the spirit of their city while staying at the
forefront of the industry.
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ANNE ET VALENTIN

Creative Craftsmanship for Everyday Wear — ANNE ET VALENTIN .
defines 2025’s trend of personalized craftsmanship with deéigns that
marry creativity and practicality. Known for their colorful and ergonomic
frames, the brand excels at creating eyewear that feels fresh while re-
maining comfortable and wearable. Drawing on French and Japanese
craftsmanship, their collections embrace technical precision while
celebrating individuality through playful shapes and hues. As eyewear
becomes an essential expression of personal style in 2025, ANNE ET

VALENTIN exemplifies how thoughtful design can elevate everyday

accessories into statements of personality and artistry.
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ROLF

Natural Materials and Sustainable Innovation — ROLF leads the

2025 trend toward eco-conicious design with a dedication to quality

and innovation that goes bg/c'fnd the eco-hype. Their high-quality

eyewear is crafted from exceptional plant materials such as Tyrolean

wood, stone, and even beans, setting new standards for sustain-

able luxury. The brand’s innovative approach is exemplified in their
plant-based 3D-printed frames and the Substance collection, where
cutting-edge techniques meet timeless cr§smanship. By redefining '
sustainable eyewear, ROLF demonstrates that style, functionality, and -
environmental responsibility can harmonize beautifully. As consumer
demand for sustainability grows, ROLF’s vision ﬁld ingenuity cement A
their position as trailblazers in the future of eyewear design. :

.
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MATSUDA WO o

Timeless Artistry Meets Innovation - MA _,‘- omizes 2025’s eyewear trend

of fusing traditional craftsmanship with i.nnon;tivé design, delivering frames tha
are both timeless and contemporary. Each pair is a masterpiece, meticulousl|
handcrafted in Sabae, Japan, where artisans dedicate over 71 hours and follow
more than 250 intricate steps to achieve unparalleled quality. Drawing from cen-
turies-old techniques and the Japanese cultural mindset of precision, MATSUDA
embodies a slow-paced approach to production, where getting every detail right
is paramount. The brand’s designs are inspired by historical eyewear, seam-
lessly infused with forward-thinking aesthetics. Signature styles reflect a unique
cross-cultural eclecticism, merging architectural influences with refined vintage
themes to create a tangible balance of sophistication and adventure. By marrying
pioneering technology with a dedication to artistry, MATSUDA inspires in a world

increasingly drawn to thoughtful craftsmanship.
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MATSUDA
»M3145«

»M3148«

=L

»M1037«
MATSUDA

»M1036«
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5 of color and style, making them a standout in the growing

' emgﬂftoward eyewear that balances tradition with modernity. As

er"ég_tion of wearers looking for frames that feel b
ion-forward.
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AMERICAN OPTICAL " 2 Seg
Heritage Icons Revived — AMERICAN OPTICAL is.one of the brands #' a &
at the forefront of the 2025 heritage eyewear trend, championing ‘;_:5 X ?:
resurgence of timeless designs that honor the past while embra'c‘n‘g . ?
modern sensibilities. Their iconic pilot sunglasses, originally crafted 'f} -u

for military pilots in the 1950s, stand as a testament to enduring
quality and cultural significance. These frames, favored by both
aviation heroes and pop culture icons, blend vintage authenticity with
a contemporary edge, making them as relevant today as they were
decades ago. With their proven durability and storied legacy, AMERI-
CAN OPTICAL captures the growing consumer desire for eyewear that
tells a story — one of authenticity, craftsmanship, and timeless appeal.
As heritage eyewear continues to thrive, the brand’s commitment to
classic design ensures its position as a leader in this meaningful and

stylish movement.

SPIEGHR // JWREND SPECIAL

»Hudson«

i,

Elunz
T

AMERICAN
OPTICAL

»Flynn«

s

b A\N

%‘ =

|

A

»Sirmont«

SPECTR // TREND SPECIAL

85



»TOji«

o
= ]
»Basket«

BT

3]

E =
THEO

»Parachute«

THEO

Joyful Expression Through Eyewear — In
2025, THEO takes center stage in the trend
of playful self-expression, transforming eye-

wear into an artful celebration of color, per-
sonality, and joy. The Belgian brand’s bold,
vibrant designs are a testament to its philo-
sophy: “THEO loves you.” Renowned for its
daring use of vivid hues and unique shapes,
THEO redefines eyewear as a medium for
emotional connection and individuality. Each
frame is designed in Antwerp and meticu-
lously crafted in high-quality workshops in

Belgium and France, ensuring that c;eétivi'

is matched by impeccable craftsmanship.

By blending artistic influences with a touch
of humor, THEO proves that eyewear can

be both sophisticated and fun. Their use of
vibrant colors — whether in bold contrasts or
harmonious palettes — turns every frame into
a statement piece, appealing to those who
view eyewear as an extension of their unique
personality. In 2025, THEO reaffirms that
eyewear isn’t just about function — it’s about
creating moments of delight and fostering
loyalty through bold, creative expression.
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VERONIKA WILDGRUBER
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Geometry Meets Innovation — Berlin-based VERONIKA WILDGRUBER stands

out in 2025 by pushing the boundaries of form and function in eyewear design.
Inspired by architecture and geometry, her bold frames play with dimensions,
creating sophisticated color compositions through layering and beveling custom
acetate materials. These striking designs reflect a broader trend for individuality

in eyewear, where each pair becomes a unique artistic statement. Veronika’s

commitment to craftsmanship and sustainability is evident in every detail, from
her collaboration with family-owned manufacturers in Germany and ltaly to the
use of recycled materials. As the winner of multiple Silmo d’Or awards, her brand
embodies a vision of eyewear as both an accessory and a creative medium,
driving the trends of innovation and artistry in 2025.
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VERONIKA
WILDGRUBER
»Rick«

VERONIKA
WILDGRUBER

»Pris«

»Banner«
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>»Nebula«

eyewear. With the F\g 1 t
what eyewear can achieve bi/ creating frame
4 grams. Crafted from advanced materials
steel, each piece balances technical pr
tic. lool’s screwless hinge system furthg

mitment to innovation in design. This e@'rcanon to redu ng éyewear*"

to its purest, lightest form makes quf-a leader in the grdwnng trend for~

streamlined, high-performance frames that seamlessly integrate with - Lt e 5 g 0, PEA ! > Z 5 4R %
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